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come in the attire of the researcher (e.g., a lab coat), the manner of speech, eyegaze, or 
a host of other qualities. Cues can also come from the physical setting (e.g., size of the 
room), the other people in the room (e.g., only women), and the status of the researcher 
(e.g., student vs. professor).

What can be done about demand characteristics? Being aware that such characteristics 
exist is the first step. Evaluating your behavior and the setting in which the research is to 
take place is the second step. Changing any problematic aspects of either your behavior 
or the setting is the third step.

  Try This Now

Think back to your experience participating in research, and iden-
tify demand characteristics that existed and how you think they may 
have affected your responses.

BEHAVIOR OF THE PARTICIPANT:  
ROLE ATTITUDE
Ideally, we would like to have people participate in research who have no preconceived 
notions of what is going to be asked of them. As we know, we are dealing with humans 
who have schemas of the way the world works (refer to Chapter 1). Participants may 
think that certain kinds of behaviors are expected of them because they are in a research 
laboratory (for example, that it is inappropriate to challenge the experimenter about 
any aspect of the research). Also, students who have taken no courses in the social sci-
ences differ in their level of naiveté or sophistication (as well as in their skepticism and 
hypotheses regarding deception) from those who have taken such courses. Students who 
have taken courses may respond with “insight rather than naiveté” (Adair, 1973, p. 19), 
which can be a problem for the researcher. John Adair’s book The Human Subject: The 
Social Psychology of the Psychological Experiment emphasizes that the research endeavor 
is a social interaction and that participants are not necessarily passive. Participants may 
attempt to determine the hypotheses of the study and in doing so threaten the internal 
validity of the research.

You may not be able to control participants’ attitudes, but given Adair’s (1973) claim 
that “The experimenter is half of this social interaction, and his contribution to the 
data must be assessed or controlled” (p. 65), you can reduce the variability in your own 


